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PRESIDENT’S
VIEW

In April’'s “View”, | stated that Saska-
toon CAN win. Interestingly enough,
several debates have since arisen that
challenge this belief. One is Saskatch-
ewan’sinvolvement inthe Trade, I nvest-
ment and Labour Mobility Agreement
(TILMA). The second is whether Sas-
katoon will be able to continue to call
itself alocation of choice aslocal costs
continue to rise (akamarketing the Sas-
katoon Advantage).

TILMA isabilatera trade agreement signed by British Colum-
bia and Albertain May 2006. The stated mandate of the agree-
ment is to create a seamless economy between the two prov-
inces that is open, predictable and efficient. To date, the Cham-
ber has been very assertive in our belief that Saskatchewan
becoming a signatory to TILMA would be positive to our
economy. There are certainly opponents to this view. Over the
past 5 years, BC and Alberta have signed 24 memorandums of
understanding covering things from government policies to
medical servicesto financial issues. You need to consider where
Saskatchewanisin al this. Canadais getting smaller every day;
our province needs to consider whether we want to be leaders
or followers when economies converge.

There is no doubt there will be some winners and some losers
under TILMA. Competition is good for the economy and Sas-
katoon businesses can win even if local trade barriers topple.
However, Saskatoon will only win if Saskatoon wants to win.
So, if you are abusiness selling to government under preferen-
tial “buy-local” policies, | suggest you get out and sharpen your
pencil if TILMA comesto town. Saskatoon businesseswill have
to be better than ever to continue to attract opportunities (even
local ones) and, during times of rising labour and material costs,
this will be disconcerting to some.

EDUCATE YOURSELF!

| suggest that you educate yourself as thoroughly as possible
on this topic. There are severa proponent and detractor posi-
tions for you to consider. Do your research; decide what is best
for you, for your business and for our community. Support
your views with rational perspectives. Please avoid the rhetoric
—thereisaton of it out there on thistopic and it wastes valuable
paper (and bits and bytes on the web). | say go green, avoid the
garbage and stay with the facts. If you need assistance, please
contact the Chamber office and we can direct you to websites
and documents that outline both sides of the argument. TILMA
may not be the perfect answer but it certainly is a reasonable
answer.

Saskatoon is experiencing record real estate prices. This is a
boon to those of us who live here, but how can we retain the
Saskatoon advantage of lower real estate prices in a skyrocket-
ing real estate market? Our costs of construction are climbing
at enormous rates and our labour costs are closing in on those
found in Alberta and other larger urban centres. Is there an
advantage to coming to Saskatoon anymore? If so, for how
long?

There has always been a Saskatoon Advantage and it is here to
stay. But this advantage will remain front of mind only for as
long as we remember it exists and what it is really founded
upon. Saskatoon’sreal advantage isthat the Saskatchewan work
ethic is second to none in Canada and around the world. Our
work force is flexible, adaptable, motivated and ready to face
the challenges of rising productivity requirements to remain
competitive. We offer a vibrant community that still provides
an awesome lifestyle, outstanding sports teams (Go Blades! Go
Huskies!), and a caring, community-minded environment. The
real advantage that we have had all along isthat your neighbour
and mine are the backbone of an economy that knows that if
we put our minds to something, we will succeed. Be ready
though as there will be some speed bumps along the way. So as
costs continue to escalate and uncertainty appears to reign, the
advantage of being in Saskatoon does not have to waiver. We
will just need to get alittle better at what we do, be more crea-
tive and work harder to retain our talented employees.

Blair Knippel, President

To learn more about TILMA and its effects, please visit the following websites:

http://www.tilma.ca/

http://www.eboardoftrade.com (Greater Saskatoon Chamber of Commerce submission to the Legislative Assembly of
Saskatchewan, Standing Committee on the Economy)

http://www.gr.gov.sk.ca/TILMA/TILMA%20-%20CB0C%27s%20Report%20for%20SK%20-%20Dec%20%2706.pdf
(Conference Board of Canada Impact Assessment of TILMA)

http://www.cwf.ca/V2/files/DialoguesWinter2007.pdf

http://www.fraserinstitute.ca/admin/books/chapterfiles/JulAugO6ffTILMA.pdf#

http://www.gr.gov.sk.ca/internaltrade.htm
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pressed by contributors are their own and do not
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support the business leaders whose names and prod-
ucts you see advertised in this issue as well as through-
out our entire membership. The Board reserves the
right to edit submissions.

Views expressed in BUSINESS VIEW are those of
contributors and are not necessarily endorsed by, or
are policy of, the Greater Saskatoon Chamber of Com-
merce.
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Cover Story: SABEX Business of the Year
L afond Insurance & Financial Ltd.

Lester Lafond founded L afond Insurance and Financial ServicesLtd. in 2003.
The company istheonly First Nations owned and operated insurance company
in Saskatchewan. Lester started with the staff of 1 with no clientele, and has
grown to the staff of 4 with acustomer base of 331 plus.

Lafond Insurance & Financia ServicesLtd. providesgenerd property insurance
to the City of Saskatoon and throughout Saskatchewan, focusing to include both
First Nationsindividualsand Metispeople.

The success of the company haslargely been contributed to thedirect oneon
oneprofessional service, and Lester’scommunity involvement over the course
of 30 yearsinthebusinesscommunity.

A member of Muskeg Lake Cree Nation # 102, L ester has been asignificant
contributor to the success of severd First Nationsventuresin Saskatchewan. He
hasa so been involved in the Saskatoon business community and wasthefirst,
First Nationto bethepresident of the Chamber of Commerceinamgor Canadian
City. Lester is currently a member of the Board of the Saskatoon Regional
Economic Development Authority, the Entrepreneural Foundation of
Saskatchewan Inc, and the Saskatchewan Chamber of Commerce.

Saskatoon = = Shines!
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WOLFE 2007 Air Passenger Traffic

R d f. - 0 I The Saskatoon Airport Authority is delighted

e e I n I n g u rs e Ve S to see 2007’s total passenger traffic continuing
to climb, setting even higher records.

For more than 35 years, we at the Wolfe  Quorex signifies this same commitment to

Group_ haye worked very hard to anticipate high quality and o_rganizational strength that Month 2007 2006  Incr
our client's needs and exceed expectations ~ we provide our clients through our team of - = <i%  Increase
in the delivery of construction services. It is  experienced construction professionals who Jnuary 80183 83621 6.65%

with a great deal of pride that we are changing  are known for their dedication and integrity.
our name to more accurately reflect the core
values we hold as a company.

March 81,205 76,742 5.81%
Our contact information rem_ain_s the same, Total 1% Quarter 259,178 240,381  7.81%
and we look forward to continuing our

tradition of excellence under our new name.
CONSTRUCTION

February 88,785 80,018 10.95%

April 80,375 71,885 11.81%

Source: Saskatoon Airport Authority Newsletter
www.Quorex.ca “Air Strip”, Spring 07

B Saskatoon: (306) 244-3717

Regina: (306) 761-2222

L ocal Businesses get Boost for Green Technology Commer cialization

The Government of Saskatchewan recently announced its Green Initiatives Fund. The Fund has three streams, including the Green
Technology Commercialization Grant, intended to promote the development and overcome barriers to commercialization of new and
existing green technology in SMEs. Visit: http://saskatchewan.cafor full details.

=~

Take control
of your inbox.

Are your important e-mails drowning in a sea of spam? Are you
looking for a way to open e-mail attachments safely without risk
of launching a virus? SaskTel E-mail Protection Service provides
everything you need to block viruses, manage spam and save
your business money. Sign up before June 30, 2007 and get your
first two months free!

Go to sasktel.com/business

You can be secure
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What'’s hiding in your basement?

Lurking in your basement...in your closet under a layer of
dust...hiding on ashelf inyour office. You know you should get rid
of itall, but you just don’t feel right about throwingit in the garbage.
What if the neighbours saw?

No longer do your old laptops, desktop computers, printers and
television sets haveto sit in amournful pile in the basement —they
can be recycled. Thankfully, there is now a better place for used
electronic equipment through the Saskatchewan Waste Electronics
Equipment Program (SWEEP).

It was the electronics industry itself that led the way, launching
SWEEP in February 2007. Under the program, consumers,
businesses and organizations can take designated used electronic
items to any of SARCAN'’s 71 depots in Saskatchewan — free of
charge. SARCAN inturn recyclestheitemsin an environmentally
friendly manner.

“1 think a lot of people just don't know what to do with old
computers, printers or TV sets that are no longer useable or
saleable. If you can't find another use, SWEEP provides an
environmentally responsible way to deal with waste electronics,”
said Dave Betts, the Executive Director of SWEEP.

While electronic equipment isasmall component of the solid waste
stream, the material doespileup. Sincethe SWEEP program began,
over 250 tonnes (more than 500,000 pounds) of waste electronics
have been diverted from landfills across Saskatchewan. In the
process, nearly 30,000 individual pieces of equipment have been
collected.

“We are pleased to see that people are taking advantage of the
opportunity to recycle their waste electronics responsibly. Half a
million pounds of electronic equipment is a significant amount to
divert from the landfill, but this is also an important resource
recovery initiative,” said Betts. “ A lot of resources go into the
manufacture of these products. Through SWEEP, we can recover
and recycle these resources, while at the same time protecting the
environment.”

El ectronic equipment contains materia slike preciousmetdls, plastics,
and glass that can be recovered and recycled. SWEEP expects that
morethan 1,000 tonnes (2.2 million pounds) of electronic wastewill
be diverted from landfills and responsibly recycled each year.

“We know that there are literally thousands of tonnes of electronic
equipment just waiting to be recycled, and we hope that people
remember the SWEEP program when they do their spring cleaning
this year,” Betts said.

SARCAN Depots will also accept existing stockpiles of electronic
waste, but large waste generators should contact SARCAN directly
to make an appointment and for shipping instructions.

Computer-related products that can be taken to SARCAN depots
include desktop and notebook computers, monitors and desktop
printers. “Multi-function” or “al-in-one” devices(i.e. print/fax/scan)
are accepted, aswell. The program also includestelevisions or any
video display device with an imbedded television tuner, including

Food for
Thought

by C.M. (Red) Williams

In the Crystal Ball

The merger / takeover process underway in the grain e-
evating sector may just make interesting reading for some,
but for the folks in the grains industry in particular it could
possibly determine how the future will unfold for them.
L ooking into the crystal ball probably won't help, but let’'s

take a peek.

TheAgricore United/ SaskPool, or al three, mergers makes
alot of senseif we assume that the CWB single-desk mo-
nopoly is going to be pulled, sooner rather than later. We
need a made-in-Canada large grains handling system to
compete. But of course, to competeinternationally thiscon-
sortium would need to very quickly develop or acquire an
international marketing arm. That iswherethe CWB should
be planning to land before all its human capital and corpo-
rate memory dissipates.

But that scenario only replaces what exists currently under
a different brand. What is needed to make this new ar-
rangement work more effectively isit to move aggressively
into the international field. Not just selling Canada's grain
commoditiesglobally, but growing, processing and market-
ing grains from and to the world. For example, if
Kazakhastan can produce wheat cheaper than we can, than
have a magjor stake in that country. Some associated with
SaskPool may respond: been there-done that, with ill fated
effortsin the likes of Poland, Central America and China.

We can sit here and mumble about being the “bread-bas-
ket” and having superior quality and assuming higher pro-
ductivity will solve our income problems. But my crystal
ball isclouding over so | hopeindustry |eaders are thinking
bold, audaciousthoughts.

CRT, flat panel (plasmaor LCD), or rear projection technologies.

The non-profit program is funded through environmental handling
fees paid by consumers on the purchase of new electronic
equipment.

A detailed list the recyclable material, environmental handling fees
and more information on the SWEEP program can be found at
WWW.SVespit.ca.
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PrimeWest K eeps Saskatchewan Wealth at Home

Saskatchewan’s economy is on the rise and investors are
looking to capitalize on the growth potentia right here at home.
PrimeWest Mortgage Investment Corporation provides
investment capital for non-conventional mortgagesand offers
their investors a chance to seize an opportunity to keep —
and grow — their wealth at home.

Recently Saskatoon was named by UK-based Foreign Direct
Investment magazine (published by the Financial Times) as
one of the top 10 small citiesin North America, and was the
only Western Canadian city in that category. Saskatoon aso
ranked number oneontheir list of small citieswith the greatest
economic potential.

“There hasn't been this kind of optimism in Saskatchewan
for a long time,” says Gordon S. Wyant, Chairman of
PrimeWest's Board of Directors. “ The benefit of a
PrimeWest investment is two-fold: we're offering investors
an opportunity to get in on the ground floor in an
untapped and lucrative market — and the money stays
right here to help Saskatchewan families build
Saskatchewan communities.”

Just ayear and ahalf after launching the company, PrimeWest
has over 100 shareholders and has attracted investment from
across Saskatchewan, Alberta and British Columbia

“We raised $1,077,300 in new equity in March 2007,”
says Al Zack, President and CEO. “ The nonconventional
mortgage industry offers investors consistently above
average returns because they are a stable investment with
low volatility. We invest primarily in Saskatchewan, that’s
something we're proud of. There is huge potential here.
We're looking forward to reporting our success to our
investors at our annual general meeting this summer.”

The alternative or non-conventional mortgage market,
estimated at 5% of the overal mortgage market nationally,
provides home financing to buyers who do not qualify for a
CMHC-insured mortgage through a bank, credit union, or
other financid ingtitution. According to the Canadian Bankers
Association, the default rate on Canadian non-conventional
mortgages is very low, currently 0.6% over ten years.

Based in Saskatoon, Saskatchewan, PrimeWest was launched
in October 2005 and is the only mortgage investment
corporation in the province funded by apublic offering. After
18 monthsin businessthe company hasraised over $3.4 million
in equity and placed over $8 million and expectsto have over
$6 million in equity by the end of the year.

fDi magazine's city-ranking results were published in their
April/May issue and are available on their website at
www.fdimagazine.com.

Living Sky Mogozine offers a
unique biend of qualfy locol
editonal, geneadl infenest stones
ond excelent advertising
opporunities for your business

of oeganization. Crver 30,000
readers anjoy Living Sy Magzine
In Soskotoon and the surounding
anens, as wadl all the Provincial
Tourst Cenlers,

We ane proud o ba involved
wilh many local and provincial
groups and ofganizations to
help promote thel work in our
community.

Pick up your FREE copy af one of
ovef 40 ocations whede Lving Sky
Mogaozine is ovailoila, Visst our
website for o full st of locations,

Contact our office today for
rmione infornation on this exciing
advertisng and branding
opporunity and rmaks your
business part of the mogazing
experience.

Livime Sky Magazine in a prowd member
af thet Greater Sobiimon Chamber

af Commence, Towrive Sockofoon,
Towrism Smbaichewan, North Salmioon
Brsiness Associarion, Beiter Busineay
Buwreerw of Savkaichpwan fac,, Wismen
Emmepremeurs of Sanlanichewan Tnc. and
the Martersville Business Association

Living SKy

“Your Community - Your Magazine’

View Full Copies of Living Sky Magazine Online!
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Welcome NEW MEMBERS

Ace Manufacturing Inc.
222B 44th St E, Saskatoon, SK S7K 8A7
Phone: 933-3990  Fax: 933-3991
Email: info@acemfginc.com
Website: www.acemfginc.com
Category: Manufacturers AND Transportation Industry
Contact: Gary Gillett

Angel Entertainment Corporation
2710 Millar Ave, Saskatoon, SK S7K 4J4
Phone: 244-8691  Fax: 933-3183
Website: www.angelentertainment.ca
Category: Video / Film - Productions/Equipment
Contact: Mauricio Vizconde

Anglo Minerals Ltd.
220-728 Spadina Cres, Saskatoon, SK S7K 3H2
Phone: 651-4407  Fax: 955-9511
Website: www.anglomineralsltd.com
Category: Mining & Exploration
Contact; Corey Giasson

Beagle Productions
104-733 Broadway, Saskatoon, SK S7N 1B3
Phone: 955-9948  Fax: 955-9972
Email: info@beagleproductions.com
Website: www.beagleproductions.com
Category: Internet AND Marketing
Contact: Dale Friesen

Candle Lake Golf Resort
PO Box 118, Candle Lake, SK S0J 3EO
Phone: 929-2211 Fax: 929-4760
Website: www.candlelakegolfresort.com
Category: Golf Clubs / Courses AND Leisure / Recreation
Contact: Michael Jenkins

Citrus Productions
104-733 Broadway, Saskatoon, SK S7N 1B3
Phone: 955-7044  Fax: 955-9972
Email: sales@citrusproductions.ca
Website: www.citrusproductions.ca
Category: Tourism Industry
Contact: Trent Perehudoff

Corman Air Park Corporation
RR 5 Ste 502 Box 19, Saskatoon SK S7K 3J8
Phone: 931-3141 Fax: 242-3560
Email: cormanairpark@gmail.com
Website: www.cormanairpark.ca
Category: Non-Profit Organizations AND Education/ Training
Contact: Vern Rees

Dentistry on Queen
603 3rd Ave N, Saskatoon, SK S7K 2J8
Phone: 652-5175 Fax: 664-1986
Email: dentistryonqueen@hotmail.com
Website: www.luvyoursmile.com
Category: Health Care - Services / Supplies
Contact: Wes Antosh

Ellen’s Whole Body Health Ltd.
507 Nelson Rd, Saskatoon, SK S7S 1P4
Phone: 477-3504 Fax: 477-3504
Email: wholebodyhealth@sasktel.net
Website: www.ellenswholebodyhealth.com
Category: Health Care - Services / Supplies
Contact: Ellen Forsyth

Friedt, Sheldon
Phone: 229-8868
Category: Carpentry / Woodworking / Millwork

The Giggle Factory - Belly Treats
134 Primrose Dr, Saskatoon, SK S7K 5S6
Phone: 975-9630
Email: gigglefactory@sasktel.net
Website: www.gigglefactory.ca
Category: Retail
Contact: Tammie McCumber

Guardian Commercial Real Estate Services Ltd.
300-135 21st St E, Saskatoon, SK S7K 0B4
Phone: 665-4444  Fax: 665-4449
Website: www.guardianrealestate.ca
Category: Real Estate - Commercial AND Property Management
Contact: Gilbert Dobroskay

McDonald Heavy Duty Mechanical Ltd.
18-3111 Miller Ave, Saskatoon, SK S7K 6N3
Phone: 931-2422  Fax: 931-2422
Website: www.mcdonaldhdm.ca
Category: Trucks - Parts / Repair AND
Contractors - Equipment / Supplies
Contact: J. Kelly McDonald

Minarik Enterprises
Phone: 652-7672
Category Home-Based Business
Contact: Mark Minarik

PrimeWest Mortgage Investment Corporation
220-728 Spadina Cres E, Saskatoon, SK S7K 3H2
Phone: 955-1002  Fax: 955-9511
Website: www.primewest.ca
Category: Banks / Credit Unions / Financial
Institutions AND Financial Services / Planning
Contact: Al Zack

Saskatoon Minor Hockey Association
5-816 1st Ave N, Saskatoon, SK S7K 1Y3
Phone: 244-1363  Fax: 653-4020
Website: www.smha.sk.ca
Category: Leisure / Recreation AND Non-Profit
Organizations
Contact: Kelly Boes

Sutherland Dental Group
1-705 Central Ave, Saskatoon, SK S7N 3A4
Phone: 955-8011 Fax: 955-0775
Category: Health Care - Services / Supplies
Contact: Frances Kraft

Wescan Goldfields Inc.
600-224 4th Ave S, Saskatoon, SK S7K 5M5
Phone: 664-2422  Fax: 667-3557
Website: www.wescangoldfields.com
Category: Mining & Exploration
Contact: Moe Lindsay / Lorne Green

www.SaskatoonJobShop.ca
207 Nixon Cres, Saskatoon, SK S7L 7G1
Phone: 230-7885
Website: www.saskatoonjobshop.ca
Category: Business Services
Contact: Kim Groff

To refer your leads or for membership information,
please contact: Derek Crang @ 664-0702

Outstanding Young
BusinessAward

At arecent annual meeting of the Midwest Sec-
tion of the American Society of Animal Science,
Dr. Murray Petit, Research Scientist — Externa
Research Services at the Prairie Swine Centre,
wasrecognized for hisachievement inthegrowth
and evolution of the Centre's unique “contract”
research program. The program provides confi-
dential, professional research services to
agribusinesses in Canada, the United States and
Europe. In recognition of his contribution to
agribusiness, the Society cited Murray’s entre-
preneurial approach to bringing the services of
research to the broader agribusiness community.

With programs and products that provide de-
tailed research resultsfor clientsinthefeed, phar-
maceutical, genetics and equipment businesses,
Dr. Petitt was recognized for his ability to meet
the needs of adiverse client base. “ Our custom-
ersrely on usfirstly for accuracy of study results
and interpretation, secondly, for the speed at
which weinitiate our studiesand provideresults
and lastly for tailoring our services based on
individual customer needs’ notes Dr. Petitt re-
garding the important aspects of his program.

Dr. John Patience, President of Prairie Swine
Centre acknowledges the importance of offering
commercia services in an area where academic
rigour isrequired by the client and frequently for
the regulatory authorities approving commer-
cialy available products. “ This program has
very few peers anywhere in the animal products
world. Although very few of these studieswill be
publishedinascientific journal, experiments must
be conducted to at |east the same standards. Asa
mark of success in this regard, a number of Dr.
Petitt’'sregulatory studies have been used for ap-
plicationto regulatory agenciesin Ottawa, ash-
ington and Brussels.”

Canadian pork producers benefit two ways from
this very successful program: firstly through the
successful business contributing financialy to
the operation of the Prairie Swine Centre, and
secondly by having new products, services and
equipment tested right herein Canada under typi-
cal commercia production conditions. Thishelps
to shorten the timeline that Canadian pork pro-
ducers will have access to new information and
products.

Prairie Swine Centre Inc., located near Saska-
toon, is a non-profit research corporation affili-
ated with the University of Saskatchewan, and
is recognized globally for its contributions to
practical, applied science in pork production in
the disciplines of nutrition, engineering and ap-
plied animal behaviour.

Source: Prairie Svine Centre
Media Release, May 17, 2007
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SABEX Small Business of the Year
Soonsored by Union Securities

Ecol Laser

SABEX Hall of Fame
Soonsored by RBC Financial Group

Yanke Group of Companies

SABEX Community Involvement
Soonsored by SaskTel

M D Ambulance

SABEX Business of the Year

Soonsored by BMO Bank of Montreal
L afond Insurance &

Financial Services

Py ? CTV will be SABEX Customer Service
47 1 airingthefull Sponsored by CIBC
3 L = AwardsGalaon Cardwell Murphy Counsdling
ABEX &  Monday,August 6"
& pe, o
“SiNgss TN at 6:30 pm
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SABEX Growth & Expansion SABEX New Business Venture
Sponsored by Muskeg Lake CREE Nation Sponsored by: Global Infobrokers
Associated Engineering FIS Sructural &
Finishing Co. Ltd.

SABEX Marketing
Sponsored by Handy Rentals SABEX New Product
1-800-GOT-JUNK? Soonsored by: Sask Research Council

TinyEYE Technologies Corp

ATHENA® Award _
Sponsored by Business & Professional \Women Award of Innovation
and SaskPower Presented by Industry Liaison Office, University of
M yrna Bentl ey Saskatchewan (ILO) and Innovation Place
% - Dr. John Gordon
wresnirien “INNCVATION (co-inventor: Lang Li, PhD)
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Team of University of Saskatchewan Sudents Helping At-Risk Youth
to Create a Brighter Future for Themselves

Advancing Canadian Entrepreneurship (ACE) is proud to be
celebrating their 20" anniversary of teaching and igniting young
Canadians to create brighter futures for themselves and their
communities. Over the past 20 yearsACE hasgrown at arapid pace
across the country - with over 2000 student leaders involved and
over $700,000 reinvested into Canadian communities.

Aspart of thismomentous celebration, ACE isreleasing 20 amazing
stories focused on the student teams and student entrepreneurs
involved with ACE, who are impacting their community while still
attending university or college.

Theteam at the University of Saskatchewan has created an exciting
venture called YEP! (The Youth Entrepreneurship Project). This
program focuses on teaching the basics of running asmall business
and financial literacy skills to at-risk 14-19 year olds that have
dropped out of school and have been in serious trouble with the
law.

Initially students practice entrepreneurship by learning to run their
own clothing design company; determining target market, product
description, price, production levels, distribution methods and
promotional techniques. During thisexercise, students are mentored
by ayoung entrepreneur who providesinsight into entrepreneurship
asaviable career option.

Y EP! also teaches financia literacy topics such as opening a bank

account and credit card management while answering the questions
participants have about dealing with financial institutions. This
acitivity gives students a stronger understanding of how to balance
their finances, fund a post-secondary education and successfully
enter the workforce.

Ainsley Robertson, student leader of the University of
Saskatchewan team is excited about the outcome of this project.
“ At the completion of this project, the students have been exposed
to career options they may not have considered previously and
have the skills necessary to enter the workforce, decreasing the
unemployment rate in Saskatchewan, and increasing economic
opportunities in our community.” This project is just one of many
that theU of Steamwill be presenting aspart of theACE competitions
taking place regionally and nationally this year.

As part of the 20" anniversary, ACE is holding three Regional
Expositions (Calgary - March 1-2, Halifax - March 8-9, Ottawa -
March 15-16) and one National Exposition (Toronto - May 7-9) where
student teams and student entrepreneurs will gather to showcase
their projects and businesses, and be judged by top Canadian
executives. These four events will attract more then 1500 students,
faculty, alumni, top executives and leading entrepreneurs.

Toread more 20" year stories, please visit www.ace20.ca for detailed
information on all ACE Expositions.

Online with

An @WCB Online Services Account makes doing business

with the WCB faster, easier and cheaper!
You can open @WCB Online Services Account at
www.wcbsask.com. Just click on @WCB Online Services
and follow the directions.
With an online account you can:
Request Clearances
Use your Automated Clearance Verification (ACV)
File annual Employer Payroll Statements electronically
Get claim cost information

View your WCB account balance and payment due dates

Manage your account information 24 hours a day,
7 days a week

For more information visit www.wchsask.com,
or contact Revenue and Employer Accounts at
reainquiry@wcbsask.com, by phone toll free

at 1-800-667-7590.

Saskatchewan Workers’ Compensation Board
200 - 1881 Scarth Street, Regina, SK S4P 4L1

WeB /Srcie"

COMPENSATION
BOARD

Website: www.wcbsask.com
Phone toll free: 1-800-667-7590
Fax toll free: 1-877-220-1671
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Benefit Facts

The Four Generations in Your Workplace:
Are they Getting Along?

Lancaster and Stillman’s research shows that many organiza-
tional problems believed to be caused by a degradation in em-
ployee loyalty and work ethic are actually generational in nature.
The quarrel between “That's the way we've always done it” and
“But we can change it so we should change it” boils down to
differences between the following four distinct generations:

1. Traditionalists (birth years pre-1946)

2. Baby Boomers (birth years 1946-1964)

3. Generation Xers (birth years 1965-1981)

4. Millennials (birth years 1982-2000)

What could once be described as a talent surplus is now be-
coming a talent deficit. As you too compete for qualified employ-
ees, it's critical that you learn about and embrace the genera-
tions’ various strengths - and help them work together, better.

Not all Great Minds Think (or Act) Alike

If you're not already feeling the inch of the current labour short-
age, you probably shouldn’t get too comfortable. Consider the
following:
e By the year 2010, 30 million currently-employed workers will
be over the age of 55.
e The skilled worker gap is estimated to be 5.3 million by
2010; 14 million by 2020.
 Utilities, government and manufacturing (industries that ex-
panded massively during the 1960s boom) will be among
the hardest hit.

Compounding matters further is the fact that the loss of older,
more experienced workers, is creating a severe brain drain that
some worry will be difficult to repair.

Fortunately, the solution can be seen both through and on the
other side of your own generational lens. As Lynne Lancaster
and David Stillman explain in their book, “When Generations
Collide”, for the first time in history, there are four distinct genera-
tions working together in the workplace — a recipe for disaster for
some but a recipe for profitability and a happy work environment
for others. Why the difference?

Companies that aim to fall in the latter category must loosen
their grip on generational stereotypes and take advantage of
generational strengths. Each generation has its own values,
experience, styles and attitudes, all of which must be made to
work with the values, experiences, styles and attitudes of each of
the other generations, Given that 65% of research respondents
say that generation gaps make it hard to get things done, it's
clear that something needs to change. Fortunately, Lancaster
and Stillman have done their homework on the subject.

Benefit Facts presents information to help you manage your
employee benefits. Brought to you by your Chambers of Com-
merce Group Insurance Plan® agent,

Andrea Hansen, Wiegers Benefits
Phone: (306) 244-0949
Representing Canada’s premier group plan for
small and medium business.
1-800-665-3365 www.chambers.ca
At work for small business since 1970.

| mproved | mmigration Servicesfor
Saskatoon Employers

As part of the Government’s plan to increase the province's
workforce, an immigration office will be established in
Saskatoon at 90-23 Street East.

Effective Friday, June 15, 2007, a regional immigration

presence in Saskatoon will provide:

e Assistance to employers who are interested in hiring
immigrants; and,

 Information on department funding and supportsfor service
providers to improve integration services for newcomers
in Saskatoon.

“ Developing, attracting and retaining our labour force
are priorities for Saskatchewan,” Minister responsible for
Immigration Pat Atkinson said. “ By offering immigration
services in Saskatoon we can ensure that the Saskatoon
business community has direct access to all the available
tools for addressing their labour market needs. This is a
significant step in providing improved access for
employers and community stakeholders to immigration and
settlement programs across the province.”

By co-locating theimmigration office with the Saskatoon Can-
Sask office, these new services will complement the centre’s
existing work to match employers and job seekers through
tools such as www.saskjobs.ca.

Over 170 Saskatoon employers used the Saskatchewan
Immigration Nominee Program to addresstheir labour market
challengesin 2006-07; the University of Saskatchewanisone
such employer. Last year, 24 of the 511 nominees destined
for Saskatoon had job offers at the University of
Saskatchewan.

“ The Saskatchewan Immigrant Nominee Program is an
important tool to both attract and retain talented faculty
and staff at the University of Saskatchewan”, U of S
Provost and Vice-President Academic Michael Atkinson said.
“Through the Program's assistance, U of S employees are
provided with a speedy means of entry into Canada, a
service which is greatly appreciated.”

More information regarding this program is available
online at: www.immigrationsask.gov.sk.ca

Source: Government of Saskatchewan
News Release, May 4, 2007

Saskatoon % Shines!
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Canadian Chamber Update...

Canadian Chamber

Counterfeiting and Piracy

Counterfeiting and copyright piracy hasamajor impact in Canada
and globally. While this intellectual property (IP) crime seems
to be more accepted by the general public and government
stakeholders than many other criminal offences, this illegal
activity is a drain on the economy and poses a serious health
and safety risk to consumers, through such items as
counterfeited medicine, electrical equipment and brake pads, to
name a few.

Continues Fight on

The Canadian Chamber of Commerce has been very active on
thefight against counterfeited and pirated goods. We haveworked
very closely with the Canadian Anti-Counterfeiting Network to
develop A Road Map for Change, a comprehensive document
that detail sthe extent of the problem of counterfeiting and piracy
in Canada and presents tangible solutions for the government.
The Canadian Chamber fully endorsesthis paper and it is posted
on our Web site for your review at http://www.chamber.ca/
cmslib/general/Roadmap_for_Change070507.pdf.

In addition, two Parliamentary Committees have recently
wrapped up hearings on counterfeiting and piracy and will be
issuing reports in the near future that will urge the government
to begin to take action. The Canadian Chamber appeared before
the Public Safety and National Security Committee and the
Industry, Science and Technology Committee on thisissue. The
Canadian Chamber is also writing to the key federal ministers
with an involvement in the file with an aim to spur the
government to take action and begin to make the necessary
legidative changes.

Privacy Legidation Review

The House of Commons Standing Committee on Access to
Information, Privacy and Ethicsrecently completed its statutory
review of the Persona Information Protection and Electronic
DocumentsAct (PIPEDA) and has released a committee report.
The report was a positive one from a business standpoint with
the Parliamentary Committee listening to the recommendations
that the Canadian Chamber presented. To view the report, see:
http://cmte.parl.gc.cal/lcmtel
CommitteePublication.aspx?Sourcel d=204322

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr

SASEATOON

Give a Hoot! Branding and Sponsorships
now avallable on five new projects at the
Saskatoon Forestry Farm Park and foo.
Call 975-2241 for details.

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa

THE CANADIAN CHAMBER OF COMMERCE

LA CHAMBRE DE COMMERCE DU CANADA

The Canadian Chamber is also in the process of working with
other business organizations and the Office of the Privacy
Commissioner (OPC) on privacy breach notification guidelines
that an organization could quickly implement if thereisabreach
to properly handle the situation. These guidelines should be
completed in conjunction with the OPC by the end of June.
For more information on this issue, visit: http://
www.privcom.gc.cal/index_e.asp

OECD Seeks Industry Input Regarding China's
Business Environment

The Organization for Economic Co-operation and Development
(OECD) is conducting an unprecedented regulatory review of
China, as requested by the Chinese government. It is expected
that the OECD'sreport will bevery influentia in shaping China's
regulatory framework and public services.

In order to complete its chapter on market openness, the OECD
is seeking the input of industry through a questionnaire (39
multiple choice questions). Respondents can be assured that
responses will be kept anonymous. Completed questionnaires
will only be seen by the OECD and no information to identify
individual companies will be contained in the OECD's report.

The questionnaire is aimed at foreign and domestic companies
operating in China. Idedlly, the questionnaires would be filled
out by mid-management representatives from subsidiaries in
Chinaaswell asheadquartersin OECD countries. The Canadian
Chamber of Commerce strongly encourages members to take
the time to complete this survey, as the results will be highly
influential in shaping the business environment in China.

Looking to Expand I nternationally? Businesses May
Be Eligible for CIDA Funding!
The Canadian International Devel opment Agency's International
Cooperation Program (CIDA-INC) provides funds to Canadian
businesses looking to operate in developing countries. The
program provides funding for investment and professional
services. For investment, CIDA-INC will provide up to 75% of
the costs of a viability study and may provide some funds for
start-up costs. For professional services, CIDA-INC will provide
up to 75% of the costs for afeasibility study to determineif the
proposed project would work in the developing country and
may provide some funds for the costs of implementing the
various action plans developed in the feasibility study.
Information about CIDA-INC can be found at http://www.acdi-
cida.gc.ca/INET/IMAGES.NSF/vLUImages/INC/$file/CIDA-
INC.pdf.
Source Canadian Chamber of Commerce
news@chamber.ca, May 16, 2007

JUNE 2007

Business View



CBC

Western Compensation
& Benefits Consultants

Spend Your HR Money Wisely

Employee compensation is one of the largest expense categories for organizations.
WCBC’s Annual Compensation Surveys assist organizations in mapping out a com-
pensation plan that enables organizations to stay competitive in today’s market.

Participation has begun for the WCBC Annual Compensation Surveys

WCBC has been guiding Canadian organizations in their compensation planning
for over 30 years. Join the hundreds of organizations that participate regularly in
our annual surveys. Participants save 50% or more on the cost of the results. We

are collecting data now through September for the following surveys:

— Clerical/Administrative Support — Information Technology
— Middle Management & Professional — Marketing & Sales

— Engineering & Technical — Production & Distribution
— Employee Benefits/Employment Practices ~ — Executive Compensation
— Board of Directors — Compensation Policy

Sign-up today to receive compensation data from the Western-Canadian market
including data specific to Saskatoon.

Saskatchewan'’s top winter attraction
%'I'In:_{_'hnmh-r é\:/\embers ofthg Greate: Sa‘skatoon Chamber‘of ' LIghtS Up your Sponsorshlp
b s e ommerce receive a 15% discount. For more information
e please visit: wwwawcbc.ca/annual/participate Limited Opportunities
Call 222-5392 to reserve a Display
for your business

Call Linda Reid at Western Compensation & Benefits Consultants

(800) 781-2411 | (604) 683-9155

Saskatoon Blades Corporate Packages

benefiting you, your customers and your staff.

The Saskatoon Blades offer everything from Corporate Suites,
Customer & Staff Socials, Group Nights, Corporate Season Tickets,
Advertising Opportunities and Community Programs
{Adopt-a-School, Goals to Give and many many more).

From Corporate to Community join the Saskatoon Blades and

"Become Part of the Tradition”
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“Chamber on Business’ L uncheons

Maura Davies
President & CEO, Saskatoon Health Region

" Sate of the Health Region” Address

Tuesday, June 26", 2007
RadissonHotel

Honourable Gerry Ritz

Secretary of State (Small Business and Tourism)
" Making Life Simple,
to Help Small Business Grow"

Monday, August 27", 2007
HiltonGardenInn

Greater Saskatoon Chamber of Commerce

On-Line Auction

www.saskatoonchamberauction.com

If your company is able to donate an item to the
Chamber’s On-Line Auction in support of
our office renovation fund,
it would be greatly appreciated.
Looking for great deals

... place your bid now !

For more information, please call:
Jim Zaiachkowski, at (306) 664-0713 OR
jzach@eboardoftrade.com

PRESIDENT'S
_G¢LF CLASSIC ()

Thank you to our Sponsors:

Adventure Destinations International
Carlson Wagonlit Travel
CEG Energy Options
Certified General Accountants of SK
CJWW / Hot 93 FM / Magic 98.3
Days Inn - Saskatoon
FirstSask Credit Union
Furman & Kallio
Great Western Minerals Group
Horizon
Joe’s Sports Bar & Grill
Lafond Insurance & Financial Ltd.
M.D. Ambulance Care Lid.
Pronto Airways

Saskatoon & Region Home Builders’ Assoc.

Saskatoon Blades Hockey Club
SaskPower
SaskTel
The StarPhoenix
Sunrise Publishing
Terry Alm
Wwiegers Benetfits
The Wireless Age

Thank you to our Prize Donors:

17 Wing Detachment Dundurn
ABC Manufacturers

Action Office Interiors
Adecco Employment Services
Affinity Credit Union

Aim Electric Ltd.

AkzoNobel

Al Anderson’'s Source for Sports
AODBT Architecture Interior Design
Aon Consulting

Associated Engineering
Baba's Homestyle Perogies
Balfour Moss

Bank of Nova Scotia

Bartzen Ag Supply

Bath Fitter

Bazzar Novelty

Beily’s Pub & Grill

BMO Bank of Montreal
Bonanza Steakhouse

Boston Pzza

Bridge Carriers

Bruce's Cycle Works

Brunsdon Junor Johnson Appraisals
Budget Car & Truck Rentals
Business Development Bank
BusinessFurnishings

Cactus Roofing

California Fitness

Cameco Corporation
Canadian Light Source
Canadian Tire - Confederation
Canadian Western Bank
Canpotex

Cardwell Murphy Counselling
CEG Energy Options

The Centre

Cherry Insurance

Ken Cheveldayoff, MLA
Churchill Dog Groomers
CIBC

City Tire Centre

Clarica

Club Stuff Promotions
Collector’'s Choice Art Gallery
Collision Plus Autobody
Colony Coffee & Tea
Comfort Pak

Concentra Financial
Connoisseur Limousine
Cooke Agencies

Country Inn & Suites
Cover-All Building Systems
Creative Compliments

Credit Union Centre
Cree-Way Gas Ltd.

CTV

Custom Promotion & Awards
Custom Truck Sales

Dairy Queen - College Drive
Data Group of Companies
Days Inn — Saskatoon

Deloitte & Touche LLP
Delta Bessborough

Designer Discount
DirectWest

Early’s Farm & Garden
Edward Jones

ENGCOMP

Enterprise Rent-a-Car
ERCO World Wide

First General Services

First Nations Bank of Canada
FirstSask Credit Union
Foster’sShoes

Freedom 55 Financial
Furman & Kallio

GC Teleservices Canada
GE Capital Solutions

Glen Scrimshaw Gallery
Global Saskatoon

Golden Opportunities Fund
Golf USA

Golf’s Carwash Inc

Great Western Brewing
Hamm Construction
Hergott Duval Stack & Partners
Heritage Inn Hotel

Highway Agencies
Hunters KG Bowl
Innovation Place

Iron Mountain

Itracks

J & S Picture Frame Warehouse
JaKe'son 21st

Jay's Moving & Storage
Joe's Sports Bar & Girill
Johnston Equipment

KFC

Lewis M Carter Manufacturing
Mackie Physiotherapy
MacPherson Leslie Tyerman LLP
The Mall at Lawson Heights
Marketing Den

Marsh Canada

McMaster Photographers
M.D. Ambulance Care Ltd.
Meewasin Valley Authority
Meidl Honda/ Oakwood Nisson
Meyers Norris Penny LLP
Mobo Promotional Products
Mondrian

Morris Industries

National Bank of Canada
Nordic Industries

North Ridge Developments
The Nosegay

Northern Resource Trucking
OBASA Suites

Odeon Events Centre

Park Town Hotel

The Partnership

Potash Corp of Sask

Peace Hills Trust

Pepsi Bottling Group

Persephone Theatre

PGl Printers

Philom Bios

Pick Nic's Restaurant

Picture Perfect Portraits

Radisson Hotel

Ramada Hotel & Golf Dome

Rawlco Radio

Rayner Agencies

Ray’s Moving & Storage

RBC Roya Bank

Robertson Stromberg Pederson

Round Table Management

Russel Metals

Sask Industry & Resources

Saskatoon Airport Authority

Saskatoon Blades Hockey Club

The Saskatoon Club

Saskatoon Fol kfest

Saskatoon Inn

Saskatoon Prairieland Park

Saskatoon Region Assoc of Realtors

Saskatoon & Region Home Build
ers’ Association

Saskatoon Travelodge Hotel

Sentinel Mortgage

Shakespeare on The Sask Festival

Shark Club

Sheraton Cavalier

Spadina Freehouse

The StarPhoenix

Sunrise Publishing

Supreme Basics

TCU Place

TD Bank Financial Group

Tourism Saskatoon

The Trading Post

Universal Bindery

Western Economic Diversification

The Wireless Age

Wolfe Home Furnishings

Women Entrepreneurs of Sk Inc.

Wright Construction

Y anke Group of Companies

Lynne Yelick, MP

Sponsorsof the Spirits Draw
Andrew Peller Ltd.

Bacardi

Corona

Diageo Canada Inc.

Early's Farm & Garden Centre
Foster's Wine Estates of Canada
Gallo

Great West Brewing Company
Labatt Breweries of Canada
Maxiium Distillers

Molson Breweries

The Pat Cold Beer & Wine Store
Pelican Signs

Sleeman Breweries Ltd.
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Greater Saskatoon Chamber of Commerce
Business to Business Networ king Tradeshow

THE SAskATOON ADVANTAGE

“Our Region is Open for Business’

October 24" & 25t 2007
Calgary TELUS Convention Centre

Wednesday, October 24t™ Thursday, October 25"
» Meet & Mingle Reception with * Luncheon Speaker: Grant Issac, Dean of the
University of Saskatchewan Alumni College of Commerce, U of S

* Meet & Mingle Reception with
Calgary Chamber of Commerce Members

For Exhibitor details contact Jim Zaiachkowski at
Phone: (306) 664-0713 or Email: jzach@eboardoftrade.com

2007/2008 Buyer's Guide and WORKFORCE

Membership Directory Conference & Trade Show
September 25"-27", 2007

If your target market isbusiness, you will want
to profile your business in the Chamber’s An-

nual Directory. Fantasyland Hotel, West Edmonton Mall
TheBuyer’s Guide and Directory will include  gacqon topicswill target:
information such as: « Recruitment - leveraging the untapped resources of
* Municipa Governmentlistings youth, seniors, women, Aborigind communitiesand the
* City of Saskatoon administration disabled.
*  planning approval and permits « Foreign Workers - take advantage of new “fast
* businesslicenses track” immigrationinitiatives.
* utlities » EmployeeRetention - what employeesreally want
* businessassessment and taxes at work.
* Economicdevelopmentactivity andinternational trade «  Qutsourcing - the dos and don’ts of outsourcing
*  TheChamber’sMember2Member Discount Program acrosstown or around theworld.
and Discount Card « Beyond theBox - discovering fully innovative solu-
* NEW ... TheMembership Directory will include tions.
Member ship Listingsfor Chamber sthroughtout
Saskatchewan. For Exhibitor details contact
For rates and more information contact Jim Zaiachkowski at
Jim Zaiachkowski at (306) 664-0713 Phone: (306) 664-0713 or
or jzach@eboardoftrade.com Email: jzach@eboardoftrade.com
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Receive

So much more than just voice and email.

* Track investment portfolios
* Manage finances
e Calculate expenses

And so much more...

Sign up for a smartphone data plan today,
and get 50% off your first 3 months’!

BlackBerry® 8703e™

Join the most satisfied contracted wireless customers in Canada.

Ranked “Highest in Customer Satisfaction with Contracted Wireless Service, Two Years in a Row"*
in the J.D. Power and Associates 2006 Canadian Wireless Customer Satisfaction Study:"

See a SaskTel Authorized Dealer or SaskTel Store
www.sasktel.com | 1-800-667-2355

You can do more

*When new customers sign a three-year BlackBerry or smartphone contract. Applies to the following plans only: Light, Moderate, High and Supreme rate plans. See a SaskTel Authorized Dealer or SaskTel Store
for details. The RIM and BlackBerry families of related marks, images and symbols are the exclusive properties of and trademarks or registered trademarks of Research In Motion Limited used by permission. Offer
available from April 3 to July 4, 2007.

**J.D. Power and Associates 2006 Canadian Wireless Customer Satisfaction Study:" SaskTel received the highest numerical score among wireless carriers in the proprietary J.D. Power and Associates 2005-2006
Canadian Wireless Customer Satisfaction Study*" 2006 study based on 5,784 total responses measuring seven providers and measures opinions of consumers with their contracted wireless service. Proprietary study
results are based on experience and perceptions of consumers surveyed in October 2006. Your experience may vary. Visit jdpower.com.




